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3rd Edition of the Lisbon International Advertising Festival

Please read the regulation carefully, for the default in following
any of the criteria below could lead to immediate declassification.

GENERAL DISPOSITIONS

1. Each registered work must be publicly displayed between January 2018 and September 2019.
The opening and closing dates of each edition will be announced on the festival’s official website.

2. Any work submitted to a previous edition may not be submitted in future editions to the same Category.

3. The submission process is made entirely online through the festival’s exclusive platform, with the 
exception of the Design Category, this being the only category that accepts physical pieces.

3.1 The submission of physical pieces to the Design category is optional, although it is mandatory to 
submit the work online through the festival's platform. 

3.2 All physical pieces must be clearly identified to a specific submission made to the online platform, 
containing the following information: Name of the company/participant, title of the submitted work and 

subcategory. Any physical pieces not associated to an entry made to the online platform will not be taken 
into account during the voting process. 

3.3 All costs associated with the shipping of the pieces must be covered by the participants. 

3.4 All pieces must be delivered up to 10 working days after the submissions' deadline (mentioned on the 
official website). Any pieces not delivered until the established deadline will not be taken into consider-

ation during the judging process.

3.5 The items should be addressed to the Lisbon International Advertising Festival and sent to the 
following address:

 Rua 3 da Matinha, Edifício Altejo, 101, Zip Code: 1950-326 Lisboa.

3.6 The festival does not take responsibility for any loss or damage of the items sent by participants; 

3.7 Being the Grand Jury voting an online process, the physical pieces will only be evaluated by the 
Executive Jury, given that said work has been shortlisted.

3.8 The items will not be returned to the participants. 

4. The same work can be submitted to more than one category and to more than one of its respective 
sub-categories.

www.lisbonadfestival.com



VOTING OF THE SUBMITTED WORK

1. The submitted work will be assessed at two different stages: Firstly by a Grand Jury and secondly by 
an Executive Jury.

2. The Grand Jury is divided into 15 panels, correspondent to each one of the categories — available on 
the festival’s official website. A president leads every panel. The president of each jury panel is responsi-
ble for setting the evaluation criteria applied during the voting process. An additional intervention by the 

category’s president may also be requested in case of a tie.

3. The Grand Jury is responsible for selecting the work that will constitute the shortlist, voting the pieces 
online on a scale from 0 to 5 points.

4. The Grand Jury is also responsible for selecting the “Local Lisbons” winners — awards that recognize 
the highest scoring works in each region.

5. After the Grand Jury selects the Shortlist in each category, the Executive Jury will meet in Lisbon and 
will choose the Bronze, Silver, and Gold Awards, as well as the Grand Prix.
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5. Whenever appropriate, the organization may request proof of existence of the pieces entering the 
contest.

6. The participants authorize and are fully responsible for the display of the pieces entering the contest.

7. Entries must be processed according to the instructions on the Entry Kit, available on the Festival’s 
official website.

8. Given that the festival is an international competition, all materials that are not originally in English 
must be translated  either through subtitles or through any other way that the participants deem appropri-

ate.

9. The Young Lisbon category is subject to a specific regulation available on the festival’s official website.

PAYMENT

1. Payments may be made via PayPal or Bank transfer. The payment details will be sent directly to the 
participants once they finish the submissions process.

2. Proof of payment must be sent to the email address info@lisbonadfestival.com until the last day of 
submissions under penalty of the participants being disqualified.

3. The Festival does not take responsibility for any charges associated with bank transfers or PayPal 
transfers, these must be covered by the participants.
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6. The judges may not vote for pieces submitted to the competition by their agencies or network.

7. The Executive Jury panel may assign a determined work to another category or subcategory whenever 
deemed appropriate.

AWARD ATTRIBUTION

1. Entries will be awarded with Shortlist, Bronze, Silver, Gold, and Grand Prix.

2. A work selected to be part of the shortlist won’t necessarily be awarded with gold, silver or bronze. This 
disposition applies even to cases where the work was the only one to be select for shortlist in a particular 

category.

3. There may be selected several bronze, silver, gold awards and also several Grand Prix in each category.

4. Local Lisbons: Awards that recognize the highest scoring works in each region and are recognized 
through Bronze, Silver and Gold medals.

5. There are nine regions competing: North America; South, Central and Latin America; Africa; Western 
Europe; Eastern Europe; MENA Region; Central and East Asia; South and Southeast Asia and Oceania. 

6. At the Lisbon International Advertising Festival there will be an Agency of the Year award, a Network 
of the Year award, and also the Production company of the Year award. In order to attribute these 

awards, a scoring table will be published. Each Shortlist is worth 1 point, each Bronze one is worth 30 
points, each Silver one is 60 points, and each Gold one is 120 points. A Grand Prix is worth 160 points.

7. The results will be announced during the gala of the Lisbon International Advertising Festival, at a time 
and venue to be communicated by the organization on online platforms and through media partners.
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